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PUBLIC RELATIONS WRITING: FORM AND STYLE offersthe practica
approach one would expect to find in a trade book, but uses the principles and
theories of public relations to give students what they need to write with
understanding and purpose. Part One provides the background for all public
relations writing tasks by explaining how this kind of writing is unique and by
exploring the legal and ethical obligations. Part Two is the writing principles
section, which covers both style and techniques. Part Three begins with basic
public relations writing assignments that students are likely to be exposed to
early in their jobs: emails, memos, |etters, reports and proposals, backgrounders
and position papers. Part Four covers writing for mass media. Much of this
section has changed to reflect the impact of technology on media. Part Five
covers more complex public relations writing functions, including mediakits,
media pitches, print and online news etters, brochures, magazines, including
those online, and annual reports. The chapter on crisis communication now
includes the planning process that can be used to handle campaigns and crises.
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PUBLIC RELATIONS WRITING: FORM AND STY LE offersthe practical approach one would expect to
find in atrade book, but uses the principles and theories of public relationsto give students what they need to
write with understanding and purpose. Part One provides the background for all public relations writing tasks
by explaining how this kind of writing is unique and by exploring the legal and ethical obligations. Part Two
is the writing principles section, which covers both style and techniques. Part Three begins with basic public
relations writing assignments that students are likely to be exposed to early in their jobs. emails, memos,
letters, reports and proposals, backgrounders and position papers. Part Four covers writing for mass media.
Much of this section has changed to reflect the impact of technology on media. Part Five covers more
complex public relations writing functions, including media kits, media pitches, print and online newsletters,
brochures, magazines, including those online, and annual reports. The chapter on crisis communication now
includes the planning process that can be used to handle campaigns and crises.
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Editorial Review

Review

"Perhaps the chief virtue of the book centers on the fact that chapters seven through 20 cover many of the
forms PR writing can take. With undergraduates, | like to have a single textbook from which | can teach.
Assigning multiple books to a class does not work well with college sophomores and juniors. The breadth of
this book allows meto teach from one text."

"] have looked over other texts and am not satisfied with them as alternates.”

General organization of material: "The authors' philosophy of PR writing, their evidence of practical and
academic background/knowledge, plus, their writing style (they practice what they preach - - simple, straight
forward writing). | am very satisfied with the text."

"The text also does a very nice job of including basic computer tools, such as grammar check and
PowerPoint presentations.”

"A good chapter on ethics. The portion of the chapter on refusing assignments or asking for reassignment is
excellent. Students need to know that they do not have to do the organizations bidding if it involves unethical
practices."

About the Author

Doug Newsom, Ph.D., APR and Fellow Public Relations Society of America (PRSA) isaTexas Christian
University professor emerita of The Schieffer School of Journalism and the senior co-author of THISIS PR
AND PUBLIC RELATIONSWRITING. She also is the co-author of three other books and the author of
another two, as well as the author of four current book chapters. Sheisformer member of the Commission
on Public Relations Education, former chair of PRSA's College of Fellows and is a past chair of the
Accrediting Committee for the Accrediting Council on Education for Journalism and Mass Communications.
She has been president of the Association for Education in Journalism and Mass Communication, Southwest
Education Council for Journalism and Mass Communication, Texas Public Relations Association, and both
the Dallas and Fort Worth chapters of PRSA. Dr. Newsom has been national faculty advisor to PRSSA. She
has been head of the PR Division of AEIMC and served as chair of its former division heads. Awards
include the Ingtitute for Public Relations' Pathfinder, PRSA Outstanding Educator, Public Relations
Foundation of Texas's Educator of the Y ear Award, Texas Public Relations Association's Golden Spur, the
Association for Women in Communications Headliner, and in 2010 she was named to the Hall of Excellence
of TCU's Schieffer School of Journalism. She has served Fulbright teaching appointments in India and
Singapore; given workshops in South Africa, Hungary, Bulgaria, Poland and Vanuatu; and taught in Latvia
and England. She has been chair of the Fulbright discipline committee, served 18 years on a gas research
institute's advisory council and was one of the first women elected to the board of a publicly held company,
she was the first woman elected to the board of ONEOK where she served 24 years until reaching mandatory
retirement age. Currently, her volunteer public relations work isfor Rotary International.

Jim Haynes is the director of research, senior consultant and a member of the Board of Directors of
QuickSilver Interactive Group, Inc. of Dallas, Texas. He also is an adjunct professor at UNT, where he
teaches public relations writing. Accredited in Public Relations (APR), he is amember of Public Relations
Society of America's College of Fellows and is a Certified Records Manager. He served on the Public



Relations Society of America (PRSA) national Board of Directors and the Universal Accreditation Board,
responsible for accreditation for Public Relations Society of America PRSA and eight other participating
organizations. Former assistant dean in the College of Communication at The University of Texas at Austin
he taught public relations there and at the University of North Texas, Texas State University-San Marcos,
Southern Methodist University and Texas Christian University. He has spoken at professional conferences
and led seminars and workshops throughout the US, Canada, England and Norway. Co-founder of the Public
Relations Foundation of Texas, he served as chairman of that organization as well as president of the Texas
Public Relations Association (TPRA) and the North Texas (now Dallas) Chapter of PRSA. He has received
numerous national, state and local awards from public relations organizations, including lifetime
membership in TPRA. Through Jim Haynes Consulting, he provides consulting services to clients that have
included major corporations throughout the United States, as well as associations, municipalities, state
agencies and non-profit organizationsin the US, Canada, Norway and Sweden. He worked with the
Norwegian Institute of Journalism for 20 years, coordinating a two-week short course for Norwegian
newspaper editors at The University of Texas at Austin.

Users Review
From reader reviews:
Allen Mullinax:

Do you have something that you prefer such as book? The e-book lovers usually prefer to pick book like
comic, limited story and the biggest one is novel. Now, why not striving Public Relations Writing: Form and
Style that give your satisfaction preference will be satisfied through reading this book. Reading routine all
over the world can be said as the opportunity for people to know world much better then how they react
towards the world. It can't be claimed constantly that reading behavior only for the geeky man or woman but
for al of you who wants to become success person. So, for every you who want to start reading as your
good habit, you can pick Public Relations Writing: Form and Style become your own starter.

Robbie L ewis:

Beside this specific Public Relations Writing: Form and Style in your phone, it may give you away to get
nearer to the new knowledge or info. The information and the knowledge you might got here is fresh through
the oven so don't always be worry if you feel like an previous people live in narrow small town. It is good
thing to have Public Relations Writing: Form and Style because this book offers for you readable
information. Do you often have book but you do not get what it's about. Oh come on, that will not end up to
happen if you have this with your hand. The Enjoyable blend here cannot be questionable, similar to
treasuring beautiful island. Use you still want to miss this? Find this book aswell as read it from today!

Suk Barry:

Isit anindividua who having spare time subsequently spend it whole day by watching television programs
or just lying on the bed? Do you need something totally new? This Public Relations Writing: Form and Style
can be the response, oh how comes? A fresh book you know. Y ou are so out of date, spending your time by
reading in this completely new erais common not a nerd activity. So what these books have than the others?



Jacqueline Carter:

Reading a guide make you to get more knowledge from the jawhorse. Y ou can take knowledge and
information originating from a book. Book is prepared or printed or outlined from each source this filled
update of news. On this modern eralike currently, many waysto get information are available for anyone.
From media socia such as newspaper, magazines, science publication, encyclopedia, reference book, story
and comic. You can add your knowledge by that book. Isn't it time to spend your spare time to spread out
your book? Or just in search of the Public Relations Writing: Form and Style when you desired it?
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